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They Connect to Conservation Needs through Local Concerns.
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They Respond to Effective Communications.
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They Initiate the Financial Relationship with The NonProfit.
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They Want to Think Through the Eyes of The NonProfit.
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They Want to Get Involved.
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They Want to Get the Word Out.
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They Want to Learn.
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They Want to Share.
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They Want to Interact.
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They Want to Use E-Mail.







8

They Want Choices.







9

They Want to Use the Internet to Raise Funds.
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Conclusions
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The Nature NonProfit

Key Findings (1999)

Contributions are more satisfying when they contribute toward a specific goal.  Members are more likely to give if a specific goal is described and if they can believe their help will accomplish part of that effort.  To recover a sense of accomplishment, some asked to see the history of their giving in terms of sites they helped The Nature NonProfit to buy since their membership began.

Personal communication is essential to feeling involved.   Giving to a general fund eliminates any uniqueness of a gift, and leaves communications feeling anonymous.  Personalized responses put faces on the donors and the organization, thereby solidifying the relationship.

Local chapters are in a unique position to reinforce relationships with members.  Among those preferring local beneficiaries, all reasoned that local groups get immediate impact from the gift, and offer in return access to like-minded people.  To this end, members asked repeatedly for better access to preserves, hands-on opportunities to help and meet other members at the same time.  To them, "local" means "hands-on, results, connection, and personal meaning".

Donors want to recognize the character of The NonProfit.  They asked in multiple ways to put a face on the organization, to give it a human touch.  The experiences and perspectives of all NonProfit donors, members, scientists, volunteers and employees reflect the diversity of faces that make up this community they believe in.

Giving money is not as rewarding as giving time.   Participants declared that they give money because they do not have time.  Most say they would like to spend time with other members, especially if it meant being outdoors or using their talents.  One member said that, although he donates funds now, "I would like to participate more in a practical way."   To members, spending time on behalf of The NonProfit is the sine qua non of membership.  Giving time spreads the word about nature conservation, rewards their connection through helping others, and expands their sense of belonging to The Nature NonProfit overall.

Numerous members asked that the site provide presentations by The NonProfit that members can use.  They want to use presentations available online to inspire others who show interest in becoming a member. 

Sharing ideas and information was often requested for use of the web site. Several members believe strongly in simple living practices as ways to conserve nature, and they want to learn from members nationally.  Many requests came for bulletin boards to discuss ideas and experiences with members and NonProfit staff.  At the very least, they expect to find links to people doing research at preserves.  Some said that they like using the Care-Mail and Care-Cards at Defenders of Wildlife website. 

Apparently, there is a real appetite for member-generated articles, illustrations, photos, art, profiles, interests, testimonials.  Experiences, comments, book reviews, preserve reviews, trip reviews -- members want to read and write these as a way to express their enthusiasm and share knowledge.  Already, they enjoy reading comments by other readers at sites like Amazon.  And, they figure, if a non-member reads a testimonial, they might want to give. That alone, members insist, gives this functionality a valuable purpose.

Members discovered that they read similar books, and they enjoyed learning what others thought.  The books mentioned in the groups include: Aldo Leopold's Sands County Almanac, Rachel Carson's Silent Spring, Ernest Callenbach's Ecotopia, and science fiction. 


An interactive site appeals to all members. Several said that they would not visit a site if it were “static. I'll go there only if I can interact."   Those with web experience asked to “make it a personalized, localized organization, for a hands-on experience. I want to interact with people.” 

The magazine online permits multiple desirable uses.  As an archive, articles could be searched for personal research or homework.  A web site affords the space for expanded detail than what is contained in a printed magazine.  Members also liked the potential for the site to connect articles based on subjects and themes, with the exploration itself illustrating the interrelation of ecology.  Members would give feedback to articles at the site, and read others' comments.  The best part, they agree, is that putting the magazine online would save paper and reduce mailed solicitiations.

Sharing articles increases the value of the magazine.  Some members say that they would share this information with more people if it were easy to do online. Printable articles assist members who make copies to share in the classroom.  One participant said, "You would reach more of my college students in science if the magazine was online."

Members want visual information on the NonProfit's work.  Most said that a map of the world, showing all the NonProfit's work past and future, would be a perfect way to begin the exploration of a site.  They requested multimedia on preserves and volunteers on location, and before/after photos of NonProfit preserves now protected and recovered.  

Maps would help members “drill-down” to information they can use.  Maps of local areas would be, according to members, linked to related information.  Some thought a map might tie a local area to a distant one by connecting similar themes.  Examples include the process for protecting it, the reasons for choosing that site, the people behind that process, and what members can do to enjoy and support it.  Members said they would use a worldwide directory and asked for a guide to American Wetlands. 

Several asked for the chance to interact with and learn from experts online.  Members want to access reports from scientists, and several asked to chat with politicians or scientists. Others want to search and retrieve from the storehouse of knowledge The NonProfit has on wildlife and ecology.  One participant asked for a database of flora and fauna, "so I can figure out what I saw on my nature walks.”  Tips on seeing wildlife and understanding natural preserves and practical information, like managing particular invasive species, seem particularly interesting and valuable to members.

Some members enjoy travel planning using The NonProfit web site, and want more options.  Experience visiting wildlife refuges and the desire to do something meaningful on vacations led a few to encourage more access to trips and tours.  One participant said,  "Work weekends on larger preserves so you can go camp and volunteer regionally once a year/quarter/month would be great."
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They Want to Share. 



































They Want to Interact. 








